FOR IMMEDIATE RELEASE

Salomon Pushes for Trail Running to become an Olympic Sport, Announces Global
Support for the Trail Running 2032 Brisbane Games Campaign

BRISBANE, AU - October 20, 2025 — Salomon, the modern mountain sports lifestyle brand, is
officially pushing a bid for trail running to become an Olympic sport and has announced its
global support for the Trail Running 2032 (TR2032) campaign. The TR2032 campaign is a
global initiative, commenced in 2022, with the mission of seeing trail running included in the
Brisbane 2032 Olympic and Paralympic Games.

Salomon made its position public during the finale of the Golden Trail World Series in Trento,
Italy, where prominent signage along the course read, "MAKE TRAIL-RUNNING AN OLYMPIC
SPORT". This move aligns the brand's significant global influence in the mountain and trail
running community. "We believe there is enough momentum, energy, and scale for trail-running
to be included in the Olympic Games," said Scott Mellin, Salomon's Global Chief Brand Officer.
"We also believe the Golden Trail World Series format is the right one for Olympic inclusion,
with highly entertaining short races lasting two-three hours, making it easy for spectators to
attend and enjoy. With the support of Warner Bros. Discovery, we have grown the audience and
maturity of the sport to the point where it can now shine on the stage of the Olympic Games"

Salomon’s support marks a significant milestone in the TR2032 campaign's 10-year strategy to

see the sport debut in Brisbane. "Having a foundational brand like Salomon join us in our cause
is a monumental step towards the finish line in Brisbane," said Michael Duggan, a spokesperson
for the TR2032 campaign. "Salomon'’s history is intertwined with the growth of trail running itself.



Their support, alongside that of our other international and national partners, amplifies our voice
and accelerates our mission to showcase this incredible sport and Queensland's stunning
natural environment to the world in 2032."

The push for Olympic inclusion comes as the sport experiences a global surge in popularity.
The trail running footwear market alone generated $3.9B in global sales in 2024. After a post-
pandemic recovery, global race participation reached approximately 2 million participants in
2022, with 5,000 trail races held annually worldwide with continued growth driven by both
international circuits and local events. This growth is set to continue and, by 2032, trail and
mountain running will likely represent one of the most significant outdoor pursuits in the world.

About Salomon

Salomon is the modern mountain sports lifestyle brand creating innovative, premium and
authentic footwear, apparel and winter sports equipment in the French Alps. At the Annecy
Design Center, designers, engineers and athletes intersect to shape the future of sports and
culture. At Salomon, we exist to unleash the best in people through mountain sports.

About the Trail Running 2032 Campaign

The Trail Running 2032 Campaign is a global initiative aimed at including trail running in the
2032 Brisbane Olympic Games. Launched by the Trail Running Association of Queensland
(TRAQ) and the Australian Ultra and Trail Running Association (AUTRA), the Campaign has
support from global, peak mountain, trail and ultra-running bodies, and national athletics
Foundations. The campaign focuses on community, sustainability, inclusivity, information, and
performance as key pillars for the sport's successful inclusion in the Games.

Contact:

For more information on the campaign, please visit www.trailrunning.org.au or contact,
michael.duggan@itra.run




